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2005
awards

championing excellence in print

Attend the 46th Annual Gala Dinner – Printing World Awards 2005
Held on Wednesday 13 July 2005 at the Grosvenor House Hotel, London’s prestigious and elite venue, the
46th Annual gathering of the great and the good of the printing industry is set to be another classic event

Excellent food and entertainment is guaranteed – and with great company plus, of course, the
opportunity to applaud the very best the trade has to offer, there’s no better way to spend an evening

So whether you're shortlisted for an Award, looking to network and socialise with the leading players in
the trade, using the evening as a motivational ‘thank you’ to your teams or just up for a great night out,
you need to book your seats today

Tickets are priced at £1,950 + VAT for a table of 12

Simply go to www.printingworldawards.co.uk and complete your booking

Tickets will sell out and the sooner you book, the nearer you’ll be to the action!

Wednesday 13 July 2005, Grosvenor House Hotel, London

WINNER
Complete your information 
within and return TODAY!

WINNER
Complete your information 
within and return TODAY!

Be a

GOLD SPONSORS



The industry’s premier night out...

Judging
The judging panel is selected from professional print and
production executives; buyers who judge print every day of
their lives. On the judging day, they look only at the
entries, judging each on its print quality. The companies
submitting the work remain anonymous until after the
short list has been drawn up

Entering
In order to ensure the success of each category, Printing
World keeps the entry process simple and also invests a
great deal of time, resources and dedicated pages in the
magazine to ensure the level of entries is of the required
standard. A small charge is made for entries to ensure the
high standard is maintained. This year there is a single
charge per company, regardless of how many entries you
submit, so please check out the categories carefully and
enter as many as you feel are relevant to your business

Company Entry Fee 
(price per company - multiple entries encouraged) 
Only £60 + VAT (Total inc VAT £70.50)

Fees are non refundable. Full payment must be made at the
time of entry and may be made either by cheque (payable
to CMP Information Ltd) or by Mastercard/Visa/Switch

Entry deadline Friday 22 April 2005
Nominations announced Thursday 19 May 2005
Awards presentations Wednesday 13 July 2005

Grosvenor House Hotel, London
The shortlisted companies will be contacted after the
judging day, but the winners will not be revealed. As it is
the printed work that is considered, even the judges do
not know the names of the winning companies. The final
nominees will be on display on the evening of the awards

Rationale for the categories
The awards categories have been selected to reflect as
broad a range of printed products as possible, to ensure
that printers can enter at least one section

The entries will be judged at a session chaired by Gareth
Ward, editor of Printing World. The judges are scrupulously
fair about how they work, and if they are professionally
involved in any entry they step aside

The result is that the nominees and winners represent the
cream of the market and are a testament to Printing
World’s commitment to promoting excellence in print

Terms and conditions of entry
1. Complete the entry form in full and don’t forget to

give us your full contact details
2. Entries must be submitted by the company that

printed the work. Although agencies can nominate
work, the actual entry must be from the printer who
completed the job

3. Only entries submitted on the official entry form
format (on or offline) will be accepted

4. Do not staple your entry form to the submission
5. The company name must not appear anywhere on 

the entry
6. Only work that is available in the UK is allowed as 

an entry
7. Only work completed between April 2004 and April

2005 is eligible for entry
8. No entry or group of entries will be accepted without

payment in full – £60 + VAT per company regardless
of number of entries

9. No submissions will be returned and all entries
become and remain the property of Printing World

10. Entries must be received by 
5.00 pm on 22 April 2004

11. Please send your entries to: Pauline Sanderson
Printing World Awards
Sovereign House
Sovereign Way
Tonbridge
Kent TN9 1RW

If you have been to the Printing World Awards presentation you’ll know why people
talk about the evening for weeks and months afterwards. If you have never been, this
is the chance to find out what it feels like when your company is announced as the
best in category

The categories cover all sectors of the printing industry, and as each piece of work is
judged on its own merits, there is no bias towards larger or smaller companies. 
We are simply looking to reward the 
best printed work available in 
the country ‘it could be you!’



Every year as a result of some very
basic mistakes we have had to reject
entries. These points are to help you
present your work in the most
favourable light:

1. Do submit a separate entry form with
each entry - photocopies are acceptable

2. Don’t staple entry form to your submission

3. Ensure your work is clearly presented –
first impressions count and the judges
have hundreds of entries to get
through: make sure yours stands out

4. Enter your work in as many categories
as you feel appropriate – now one flat
fee per company, not per entry!  Just
because the categories are divided as
we have specified, this does not stop

you entering the same piece of work
more than once

5. Don’t forget to mark the category you
are entering clearly on the entry form

6. Do read the Terms and Conditions
7. Do call us if you have any more

questions, and speak to Pauline
Sanderson on 01732 377 361

Tips on creating a successful entry

Award Categories

Best Book Production
The best produced book of 2004/2005. The
entries may be either colour or black and
white books. The judges will be looking for
the impact of the product, with particular
reference to the finishing processes involved

Sponsored by Kolbus

Best Printing of Newspapers
For the coldset printing of any daily or
weekly newspaper on uncoated stock

Best Printing of a Consumer Magazine
or a Newspaper Supplement
For a consumer magazine or newspaper
supplement printed heatset web offset,
perfect bound or saddle stitched, published
weekly or monthly

Best Printing of a Business or
Professional Magazine
Repro, binding and print will be considered.
The judges will be looking for printing that
makes a business or professional magazine
special

Sponsored by Mitsubishi Litho Presses

Best Printing of a Brochure or Catalogue
Where a brochure is a multi-section, bound
product, advertising goods or services, and
where a catalogue lists items for sale. The
winner will be the entry combining prepress,
printing and binding skills to the best effect 

Sponsored by National Starch and Chemical

Best Printing of Report & Accounts
The judges will be looking for the best
quality report and accounts or other
corporate work produced in 2004

Best Printing of Direct Mail
This award recognises the tremendous
growth in direct mail in recent years, as well
as increasing excellence in printing. The
judges will consider how the piece works as
a commercial piece of print, looking at the
transactional and interactive nature of direct
mail

Sponsored by Hewlett Packard

Best Printing of a Greetings Card
The award will go to the most exciting
greetings card produced in the UK. The
judges will look for post print processes as
well as the quality of the printing

Sponsored by www.dotprint.com

Best Printing of Cartonboard Packaging
The cartonboard packaging, printed by any
process or combination of processes, that
impresses the judges the most will win this
award. The judges will be looking for quality
in printing and also skill in cartonboard
engineering to create an item that works for
the customer in protecting and enhancing the
product carried

Sponsored by Packaging Magazine

Best Digital Printing
The best piece of print produced using non-
impact printing technology. This may be
laser driven, xerographic, inkjet or other
printing system, but the result will be
printing of an order that conventional
printers will struggle to match and work that
may be impossible to produce conventionally

Sponsored by Xerox UK

Best use of FM/Stochastic Screening
For the best use of Stochastic or hybrid
screening in pre-press and print production.
Entrants will be asked to submit three
examples of any type of work produced
during the year and include a supporting
statement about how the technology has
been used. Judges will look for the broadest
use of FM in types of work

Sponsored by Creo

Best Finishing 
For the book, magazine or other printed
product that demonstrates the highest
standard of quality in bindery processes

Sponsored by Muller Martini

Best Repro Company
This will be awarded to the repro company
that shows how its work has been crucial in
both the creative and production processes.
Entrants are asked to submit a description
of the entry, showing why repro was vital to
the success of the final job

Best SME Print Business
To qualify, the SME printer will not just
submit samples of his work, but details of his
business, his plans and demonstrate how he
has adapted his business to the needs of the
market place, whether it be business
processes or the adoption of new technology
(SME – Small Business definition –
Companies with a turnover up to £5.0m)

Sponsored by Close Print Finance

Best Innovation in Print
Print thrives through exploiting its tangible
nature and the possibilities of interactivity
with the user. This award recognises the
strides that printers can make towards
achieving a specific goal in terms of making
print more than just ink on paper

Sponsored by The Premier Paper Group

Best Training Programme
This will go to the company that is able to
demonstrate a realistic training plan and
success in its implementation. Companies
are asked to submit material indicating the
objective of the training and how this is
carried out within the company

Sponsored by Heidelberg

Best Young Printer
For the best piece of work produced solely
by a printer aged 25 or under

Sponsored by Picon

Best Environmental Printer
To recognise a UK sheetfed or web offset
printer in the magazine, commercial print or
packaging sectors, who best demonstrates
a commitment to improved environmental
performance in the previous twelve months

Sponsored by KBA

Best Industry Supplier
The award will recognise the supplier to
printers that has achieved most for its
customers in the year. The judges will be
looking for individual examples where a
supplier's understanding, intervention and
assistance has helped make a significant
difference to one or more customers.
Printing World readers are invited to
nominate their suppliers for this award

Lifetime Achievement
This award recognizes the contribution that
one individual has made during his/her
career in print towards the development of
his or her company or to the printing
industry in general. Readers are asked to
nominate candidates initially giving reasons
for their choice in no more than 100 words

Sponsored by Canon UK




